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Waters to Watch Campaign
• History

• Purpose of the campaign

• Current structure



Waters to Watch Survey
• Survey sent to FHPs in August

• 17 out of 20 FHPs responded

• Campaign recommendations based on 
feedback



We asked FHPs to weigh in on:

• Campaign effectiveness (raising FHP/project, NFHP visibility, or 

strengthening partnerships)

• Benefits of having a Water to Watch

• Why FHPs have not submitted projects

• Including retrospective projects (feasibility & criteria)

• Watershed approach

• Local media outreach approaches

• Groundbreaking or press events at W2W sites



Some of what we heard…:

• Campaign effectiveness most rated a 5 out of 10.

• Campaign benefits include: local recognition, media 
coverage, and partner relationships. Some respondents 
indicated little to no benefit.

• FHPs have not submitted W2W due to: lack of campaign 
benefit, capacity limitations, no good nomination.

• Most were supportive of featuring retrospective 
projects in the campaign.



Some of what we heard…:

• Need for project monitoring and follow-up to feature 
retrospectives. 

• Mixed responses for adding monitoring criteria for 
W2W nominations. Some support and some note the 
heavy lift on FHPs and partners of existing reporting 
requirements.

• Mixed responses with a watershed approach for the 
campaign. Many challenges noted including scale, 
scope, & could limit FHP participation. 



Some of what we heard…:

• Need for outreach tools for FHPs, capacity & funding for 
site visits and tours, & communications plan.

• Most support FHP project events (e.g. ground breaking, 
press event, or celebration) with Board member 
attendance, but note very limited capacity for planning, 
funding, & coordination.

• Most noted a need to clarify the goals and objectives of 
the campaign



Recommendations 
• Highlight retrospective Waters to Watch projects 

annually 

• Develop a national project information template (fact 
sheet) 

• Announce the Waters to Watch list in the spring to 
avoid field season



NFHP Facebook Campaign



Contact Us
http://fishhabitat.org

@Fishhabitat

/NFHAP

http://fishhabitat.org/
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